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Social Media campaigns on
Facebook, TikTok, and Instagram

The marketing campaign launches
six months in advance and spans a
comprehensive mix of digital, print,
radio, email marketing, social -

Monthly Electronic Newsletter gl media, and on-site/out-of-home

25,000 subscribers (attendees m | : : b
' ; S ' o ; placements including flyers, Tre.
trade, media and exhibitors) D posters, and banners—driving h-'.-F" g/
3 & awareness and engagement o :H"

Website traffic over 30,000+

5 leading into the event. e
visitors/month '

Extensive public relations
outreach
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THE VENUE: \ \
Harry Chapin Lakeside Theatre — Eisenhower Park

Located within Eisenhower Park, the theatre is Nassau County’s
premier outdoor performance venue. Set along a scenic lakeside e L

backdrop, the theatre is designed to support large-scale live P - ---~=---w
performances, drawing tens of thousands of visitors annually. P R e

KEY VENUE SPECS

e Venue Type: Outdoor amphitheater
e Stage: Permanent, professional-grade performance stage
e Audience Capacity:

o Open-lawn, festival-style capacity supporting crowds in the

tens of thousands

e Sightlines: Natural lawn seating with wide, unobstructed views
e Production Capability:

o Supports national touring acts

o Full concert sound, lighting, and staging infrastructure
e Accessibility: ADA-accessible pathways and viewing areas
* Surrounding Space: Large, flexible footprint for sponsor actlvatlons,g. AL

concessions, and crowd flow
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EXCLUSIVE NAMING RIGHTS - $35,000

Exclusive naming rights to the festival’'s premier performance
venue, hosting all headlining live performances at Long Island ™ ~< Eg—g

Nostalgia Fest. ol
This stage features authentic, nationally recognized 90s artists. -

PROVEN PERFORMANCE SCALE
e Boyz Il Men — 40,000 attendees (2023)
e Steve Aoki — 30,000 attendees (2025)

SPONSORSHIP INCLUDES
e Main Stage naming rights (Presented by [Brand])
e Prominent stage & venue branding
e Brand integration across festival marketing & digital media

e Optional on-site activation

WHY IT MATTERS
The Main Stage delivers the largest crowds, longest dwell time,

and highest visibility of the entire festival.
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SKATEBOARD EXHIBIT
Half Pipe — Powered by Instaramp

Instaramp is a Florida-based provider of professional, portable
skate ramps, specializing in high-quality half pipes and modular
skate structures designed for events, demonstrations,
competitions, and brandiactivations.

Their ramps are engineered for mobile installation, safety, and
visual impact, making them a trusted solution for live skate
programming at festivals andlarge-scale public events.

WHAT INSTARAMP PROVIDES

e Professional-grade half pipes and skate ramps

e Portable, modular construction suitable for temporary
installations

e Designed for live demonstrations, competitions, and
exhibitions

e Built to support experienced skaters and public-facing events

e Clean, branded surfaces ideal for sponsor integration
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SKATEBOARD EXHIBIT
Half Pipe — Powered by Instaramp

The Skateboard Exhibit is.one of the most dynamic and visually
engaging features of Long-istand Nostalgia Fest, celebrating the
influence of 90s skate culture throughilive demonstrations,

The exhibit will featu orofessional half pipe provided by
Instaramp, serving as -t focal point throughout the
festival. o

LEAD SKATE PARTNER — $1C
e Primary brand placement EX
e Prominent branding on the itsignage
e Priority inclusion across fes omotion
e On-site activation opportunit

SUPPORTING SKATE PARTNERS — $6,000
e Shared branding within the Skateboard Exhibit area
e Logo placement on exhibit sighage-
e |Inclusion across festival marketing and digital channels
e Opportunity for on-site activation adjacent to skate zone
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