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November	25,	2019	

	
	
	
Dear	Potential	Sponsor,	
	

I	am	writing	to	ask	for	your	participation	in	and/or	contribution	to	an	event,	
which	will	be	mutually	beneficial.	WJC	Entertainment	is	planning	a	one	of	a	kind	
dinner	concert	titled	“Vibe-n-Dine”	on	February	14,	2020.	This	Valentine’s	Day	event	
is	an	upscale	creative	black	tie	experience	that	will	center	around	live	R&B	music	
from	big	name	artists,	feature	entertainment	from	a	well-known	comedian,	offer	
delicious	food	from	a	DMV	Staple	restaurant,	as	well	as	be	hosted	by	one	of	the	areas	
most	popular	radio	hosts.	WJC	Entertainment	is	an	entertainment	company	bringing	
both	lavish	and	unique	experiences	to	the	Washington	DC	area.	Our	goal	is	to	create	
an	environment	where	the	areas	most	elite	can	comfortably	enjoy	themselves	while	
networking	with	likeminded	individuals.	
	 	

The	plan	is	to	rally	participation	from	the	local	businesses,	large	and	small	to	
bring	this	exclusive	experience	to	our	community.	Our	upper	level	sponsors	will	
even	have	the	opportunity	to	meet	and	greet	all	600+	guests	as	they	enter	the	red	
carpet	area.	Every	sponsor	is	greatly	appreciated	and	will	be	thoroughly	
acknowledged	before,	during	and	even	after	this	event.	

	
Please	contact	William	and	Jasmine	Credle	of	WJC	Entertainment	by	phone	at	

(240)	360-8056	or	email	(info@wjcinvestments.com)	with	any	questions	or	
concerns.	Thank	you	for	your	valuable	time	and	consideration.	We	look	forward	to	
hearing	from	you	soon!	
	
Sincerely,	

	
William & Jasmine Credle 
WJC Entertainment 
(240) 360–8056 
info@wjcinvestments.com 
www.wjcentertainment.com 
www.wjcinvestments.com 
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Why	sponsor	a	music	event?	
	

• Concertgoers	are	loyal	consumers.	In	2015	Digital	Music	
News	pointed	out	over	half	of	all	spending	on	music	went	to	
live	events!	

• 	High	social	media	engagement.	Ticketfly	found	that	31%	of	18-
34	year	old	concertgoers	spend	more	than	half	the	time	on	their	
phone	at	events.	This	still	does	not	include	pre-	and	post	
activity	tied	to	the	concert.	There	is	a	high	probability	of	this	
group	of	people	sharing	their	experience	with	your	
product/service!	

• Live	events	are	experiences	for	music	fans.	They	are	loyal	to	
artists,	food,	alcohol	companies,	and	even	music	venues.	They	
also	appreciate	the	right	pairing	of	brands	with	live	events.	A	
recent	study	showed	that	44%	of	concertgoers	have	positive	
feelings	towards	sponsored	brands.	40%	said	they	were	more	
likely	to	purchase	sponsored	brands!	

• Brand	spending	to	sponsors	events	is	a	growing	industry.	In	
2014, Sponsorship.com	found	that	music	sponsorship	spending	
totaled	$1.43	billion	dollars!	That’s	a	4.4%	increase	from	
2013.	This	is	because	there	is	a	direct	connection	between	the	
increases	from	audience	and	brand	spending	and	the	number	of	
live	events.	Why	wouldn’t	you	want	to	be	a	part	of	this	growing	
industry? 

• Sponsoring	live	events	might	be	more	affordable	than	you	
think.	Commitment	levels	for	concert	sponsorships	are	much	
less	than	that	of	TV	and	radio.	These	ad	campaigns	not	only	
often	run	for	several	weeks	or	months,	but	also	provide	in-
venue	advertising,	which	focuses	on	engagement.	Direct	
consumer	engagement	leads	to	conversions,	and	ultimately	to	
sales!	Considering	that	most	events	happen	in	independent	
businesses	and	venues,	event	sponsorship	is	a	largely	untapped	
market.	
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