The Tove for AU, Base-Ball
Sponsorship
Opportunities

Starting Lineup Benefits of Being a Supportive Sponsor

e Company logo exclusively promoted on the front of
all event-related invitations

e Company logo/messaging alternating with event
messaging on stadium scoreboard
Full page ad in the event program
Opportunity to provide a branded gift to event guests
A one month, full page ad on the back of our
upcoming monthly magazine (starting March
2024) which will include articles on mental health
awareness, interviews and advertising
opportunities. The magazine will be sent to
approximately 1 million homes in the Greater St.
Louis area.
Logo featured on the Love for St. Louis webpage
Twenty (20) event tickets

World Series MVP $30,000

e Company logos/messaging alternating with event
messaging on TV screens
Half page ad in event program
Opportunity to provide a branded gift to event guests
A one month, full page ad within our upcoming
monthly magazine (starting March 2024) which
will include articles on mental health awareness,
interviews and advertising opportunities. The
magazine will be sent to approximately 1 million
homes in the Greater St. Louis area.
Logo featured on the Love for St. Louis webpage
Fifteen (15) event tickets

All Star MVP $20,000

Company branding at food stations

Half page ad in event program

Opportunity to provide a branded gift to event guests
A one month, % page ad within our upcoming
monthly magazine (starting March 2024) which
Grand Slam Hitter $15,000 will include articles on mental health awareness,
interviews and advertising opportunities. The
magazine will be sent to approximately 1 million
homes in the Greater St. Louis area.

Logo featured on the Love for St. Louis webpage
Ten (10) event tickets

Company branding at drink stations

Half page ad in event program

Opportunity to provide a branded gift to event guests
A one month, s page ad within our upcoming
monthly magazine (starting March 2024) which
Home Run Hitter $10,000 will include articles on mental health awareness,
interviews and advertising opportunities. The
magazine will be sent to approximately 1 million
homes in the Greater St. Louis area.

Logo featured on the Love for St. Louis webpage
Eight (8) event tickets

Company branding at DJ booth

Third of a page ad in event program

Opportunity to provide a branded gift to event guests
Logo featured on the Love for St. Louis webpage
Six (6) event tickets

Triple Hitter $5,000



Double Hitter

Slugger

$3,000

$2,000

Company branding at coat check

Third of a page ad in event program

Opportunity to provide a branded gift to event guests
Logo featured on the Love for St. Louis webpage
Four (4) event tickets

Company branding at valet

Third of a page ad in event program

Opportunity to provide a branded gift to event guests
Logo featured on the Love for St. Louis webpage
Two (2) event tickets



