Greetings,

| am writing to request your support for a movie production that aims to raise awareness among young women about
the dangers and consequences of abusive relationships.

Domestic violence is a pervasive and devastating problem that affects millions of people worldwide. In the United States
alone, nearly 1 in 4 women and 1 in 7 men have experienced severe physical violence by an intimate partner at some
point in their lifetime. Recently, a local Florida county reported a spike in Domestic Violence emergency 911 calls.
Domestic violence not only causes physical harm but also has a profound impact on mental health, economic stability,
and overall well-being.

The movie we are producing, Ex-Communication, will tell the story of a young woman who falls in love with a charming
and charismatic man who gradually becomes abusive and controlling that eventually leads to a double murder-suicide.
Through her experiences, the movie will show the warning signs of an abusive relationship, the effects of psychological
manipulation, and the importance of seeking help and support.

In observance of National Domestic Violence Awareness Month in October, we are also planning to host a fundraising to
donate to the fight against romantic partner violence. The purpose of this event is to being awareness to the ongoing
epidemic that has taken so many lives and has adversely affected so many more.

Community sponsors are the primary source of funding for this production and will help ensure its success. You can
provide support in the following ways:

e Be a Presenting Sponsor or Event Supporter through a monetary donation.

e Be an In-Kind Sponsor by donating services necessary for the success of the production such as on-site catering,
film equipment, locations for filming, and wardrobe styling.

e Sponsor or host the movie premiere.

We believe that this movie has the potential to make a real difference in the lives of young college women and to raise
awareness about domestic violence. By sponsoring this project, you will be supporting a vital cause and helping to
educate and empower young women to recognize and avoid abusive relationships.

As a survivor of domestic abuse, | would be honored to have your support for this important project. Your sponsorship
will be acknowledged in the credits of the movie and we can also add your name and logo on our website and social
media pages (different packages). Please let us know if you have any questions or would like more information about
the project.

Thank you for your consideration, and we hope to hear from you soon.

Sincerely,

Erica & Ebony Thomas

Twin Coaches LLC

| am Erica Thomas LLC / EMT Groupe, LLC

Email: info@excommunicationthemovie.com
Website: http://www.excommunicationthemovie.com

Keep in touch!

Facebook: http://www.facebook.com/Excommunicationthemovie
Twitter: https://www.twitter.com/ExcOmmunication

TikTok: https://www.tiktok.com/@excommunicationthemovie
Instagram: https://www.instagram.com/excommunicationthemovie



BAS DPON TRUE EVENTS

EXSCOMMUNICATION
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Sometimes love feels so
good It hurts... or kills.
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INTIMATE PARTNER
VIOLENCE AGAINST

WOMEN

GLOBAL

Globally, 27% of women aged 15-49
years have experienced physical
intimate partner violence in their
lifetime

What is intimate partner violence?

Intimate partner violence is any
behaviour by a current or former
partner or spouse that causes
physical, sexual or psychological
harm. This is one of the most
common forms of violence
experienced by women globally.

UNITED STATES

30% of women have experienced
intimate partner violence or non-
partner sexual violence.

FLORIDA

As of Jan 2023, 37.9% of Florida women
were/are victims of domestic violence,
which is slightly different from the national
average of 41% of women experiencing
intimate partner violence.

Worldwide, 1in 3 women have
experienced physical violence —
mostly by an intimate partner.
Additionally, almost 3 in 5 women
killed were killed by their partners.

Governments are not on track to eliminate
violence against women and girls, despite
robust evidence that intimate partner violence
can be prevented.

There is an urgent need to invest in effective Adolescent girls are more at risk than
multi-sectoral interventions across the world to adult women. Young women aged 15
prevent and stop this pandemic of violence to 19 are the most affected by intimate

against women. partner violence.



TARGET AUDIENCE

. General adult audience: People who are interested in engaging with
meaningful and impactful narratives that shed light on important
social issues.

. Activists and advocates: Individuals who are actively involved in
fighting against domestic violence and promoting awareness and
change.

. Survivors of domestic violence: Films about domestic violence can
resonate deeply with survivors, validating their experiences and
providing a sense of recognition and support.

. Professionals and organizations: This includes psychologists, social
workers, law enforcement officials, and organizations working in the
field of domestic violence prevention and support.

. Underserved audiences: It is important to consider the inclusion of
underserved audiences, such as marginalized communities, racial
and ethnic minorities, and LGBTQ+ individuals who may face unique
challenges in the context of domestic violence.



MARKETING AND PROMOTIONS

1. TikTok, Facebook, Twitter,

and Instagram to create
dedicated pages or accounts
for the film.

. Submitting to domestic
violence film festivals and
relevant social justice events.
. Influencers and partnerships:
Collaborate with influencers,
activists, and organizations in
the field of domestic violence
prevention and support to
promote the film through
their platforms, reach their
followers, and lend
credibility to the project.

. Press releases and media
coverage: Write compelling
press releases and distribute
them to journalists, bloggers,
and media outlets that cover
social issues, human rights,
or entertainment.

5. Community discussions:

Organize forums for the film
in community centers,
universities, and relevant
organizations.

. Collaborate and Partner with

local and national domestic
violence organizations or
support groups to help
promote the film to their
networks, host screenings, or
provide educational
resources.

. Online advertisements like

targeted online ads to reach
specific demographics.

. Traditional media such as

interviews on television or
radio programes, articles in
newspapers or magazines, or
guest appearances on
relevant podcasts.



Ex-Communication Sponsorship Packages

FINANCIAL SPONSORSHIP
$500 — Partner Sponsor “Gracious Ally” $7,500 ~ “Director’s Circle” Level Program
e Listed on website for three months e Name in Credits
e (One) 1 General Admission Pass to the premiere e 1/2 Page ad in movie premier program
e Logo on website on the sponsor page with a
$1500 - “Stars” Level Program redirect to your website
e Name in Credits e Logo on Social Media posts on Twitter, IG,
e One (1) all access VIP pass for the movie premiere Facebook and Tiktok
o Logo placement on all movie ads, banners and
$2500 ~ “Superstars" Level Program venue signage
o Name in Credits e Five (5) all access VIP passes for the movie
e Name on website premiere
o Name mentioned on social media post on Twitter,

IG, Facebook and Tiktok $10,000 ~ “Producer’s Circle” Level Program

Two (2) all access VIP passes for the movie o

Naming rights 4 movie premiere

premiere

$3500 ~ “Supporting Roles” Program

e Name in Credits

e Logo in movie premiere program

e Logo on website on the sponsor page with a
redirect to your website
Logo on Social Media posts on Twitter, IG,
Facebook and Tiktok
Three (3) all access VIP passes for the movie
premiere

$5000 ~ “Leading Roles” Level Program

e Name in Credits

e 1/4 Page ad in movie premier program

e Logo on website on the sponsor page with a
redirect to your website
Logo on Social Media posts on Twitter, IG,
Facebook and Tiktok
Logo placement on banners and venue signage
Four (5) all access VIP passes for the movie
premiere

MEDIA SPONSORSHIP
provides advertising and promotional support through
media channels:

e Television

e Radio

e social media / blogs

e Podcasts

Full Page ad in movie premier program
Logo on website on the sponsor page with a
redirect to your website

Logo on Social Media posts on Twitter, IG,
Facebook and Tiktok

Logo placement on all movie ads, banners and
venue signage

On-Screen Pre-Roll: Logos on screen pre-roll
footage

Ten (7) all access VIP passes for the movie
premiere /3 General Admission

$20,000 ~ “Presenting Title” Sponsor

e Name in Credits as Presenting Sponsor {i.e.,
“{Company name} presents....”}

e  Full Pg ad in premiere program

e Logo on website and social media

e Logo placement on all material

e Logo on On-Screen Pre-Roll

e 25’ banner at premiere event

e Sponsor to host movie premiere

e 10 all access VIP passes / 5 general admission
tickets

IN-KIND SPONSORSHIPS
provides goods or services instead of cash to support the
production such as:

Your Media or In-Kind Sponsorship offers:
e Name in credits and press releases
e Logo on movie premier program
e Logo on social media and official movie website
e Two (2) all access VIP passes for the movie premiere

On-set catering
Equipment
Location for filming
wardrobe



SPONSORSHIP APPLICATION

SUBMIT SPONSORSHIP ELECTRONICALLY:

CLICK HERE TO BECOME A SPONSOR TODAY!

SUBMIT SPONSORSHIP BY MAIL:

Business Name:

Contact Name:

Contact Phone:

Contact E-mail:

Please e-mail your company artwork to Info@excommunicationthemovie.com.
Please mail this completed sponsorship form to

| AM ERICA THOMAS LLC
3111 VERBENA DR
DELTONA, FL 32725
or e-mail it to Info@excommunicationthemovie.com.



Sponsorship Packages *

“Stars” Level Program $1,500.00
Quantity | 1 v
“Superstars" Level Program $2,500.00
Quantity | 1 v
Supporting Roles Program $3,500.00
Quantity | 1 v
“Leading Roles” Level Program $5,000.00
Quantity | 1 v
Director’s Circle” Level Program $7,500.00
Quantity | 1 v
“Producer’s Circle” Level Program $10,000.00
Quantity | 1 v
Presenting Title Sponsor $20,000.00
Quantity | 1 v
Media Sponsorship Free

Radio, Television, Social Media posts, Blogs, Podcasts

Quantity | 1 v

In-Kind Sponsorship Free
On-set catering, Equipment, Location for filming, or wardrobe

Quantity | 1 v





