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METTA CREATIVE

WE CREATE IN-PERSON EXPERIENCES FOR THE WORLD’S
NE FRIENDSHIPS.
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OUR MISSION IS TO CONNECT AND INSPIRE A PURPOSE-DRIVEN COMMUNITY TO
ACT AND LIVE MORE SUSTAINARBLY THROUGH CREATIVE ARTS EXPERIENCES.

LOVING-KINDNESS:; RENEVOLENCE

© BEAUTY IN THE BACKYARD 2018 THANK YOU!

Horn WWW.THERACKYARD.WORLD
HdT METTA CREATIVE ™ EMETTAMAKERS

Entrepreneurship WWW.METTACREATIVE.WORLD



http://www.THEBACKYARD.WORLD
http://www.mettacreative.world

BEAUTY IN THE BACKYARD

ISA 3-DA'.-|,:CREATIVE ARTS RETREAT FEATURING COLLARORATIVE ARTS, LIVE MUSIC,HYOGA, A
COMMUNITY POTLUCK, CAMPING, WORKSHOPS, TEAM GAMES AND ACTIVITIES CONDUCIVE TO
CONVERSATION ON A REAUTIFUL 200-ACRE CAMPGROUNDS IN DARLINGTON, MARYLAND.

RE-CONNECTION: WITH EACH-OTHER, OURSELVES AND NATURE

FOR MORE DETAILS ABOUT THE RETREAT, PLEASE VISIT WWW.THERACKYARD.WORLD



http://www.thebackyard.world

WHY THIS EVENI?

MILLENNIALS HAVE ATTENDED AT LEAST ONE LIVE EVENT | THE PAST 12 MONTH
X\ HE MILLENNIAL GENERATIONI RGES] GENERATION EVER

/X 3/a OF OF MILLENNIALS VALUE EXPERIENCE OVER THINGS. AGED 18-34, 9/10 OF

S23 BILLION WAS SPENT ON EVENT SPONSORSHIPS IN THE LAST YEAR, THE

AVERAGE SPONSORSHIP REING S12,500. COMPANIES SPEND SO MUCH ON EVENTS
B m BECAUSE OF HOW EFFECTIVEIT IS TO MARKKET TO HAPPY PEOPLE. AND MILLENNIAL

SPENDING ON ENTERTAINMENT IS OVER $190 BILLION/YEAR, JUST IN THE US.

WE EXPECT 500-1,000 PEOPLE TO ATTEND, 100+ CREATIVE ARTISTS, 20 VENDORS
AND 4-7 INFLUENTIAL PEOPLE AND MEDIA CHANNELS INCLUDING PES, UDAILY AND
TOWN SQUARE DE. OUR GROWING COMMUNITY IS 59% FEMALE AND 41% MALE,
WITH THE HIGHEST CONCENTRATION BETWEEN 22-27 ON THE MID-EAST COAST, USA.

METTA CREATIVE

FOR MORE INFO REGARDING SPONSORSHIP PACKAGES, PLEASE VISIT HTTPS://WWW.SPONSORMYEVENT.COM/E/OYIKFXM8
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WE WANT TO REPRESENT:

SUSTAINARLE COMPANIES - LIFESTYLE COMPANIES
OUTDOORS COMPANIES - HEALTH CONSCIOUS COMPANIES
TRAVEL COMPANIES - FORWARD-THINKING COMPANIES

& HOUR COMPANSY

AS EVENT SPONSORS

AS A B-CORP, WE DONATE 15% OF OUR PROFITS TO HIGHLIGHT DIFFERENT NONPROFITS EACH EVENT.




Voo THANK YoU

PLEASE SEE FULL SPONSOR PAGE: HTTPS://WWW.SPONSORMYEVENT.COM/E/OYIKFXM8

QUESTIONS? PLEASE CONTACT US DIRECTLY:

=]
| .
u. EMAIL: MAKERSEMETTACREATIVEWOR DAVIS: (443) 834-6568
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¢ WERSITE: WWW.THERACKYARD.WORLD DYLAN: (202) 607-9156

WE LOOK FORWARD TO OUR COLLARORATION.

WITH OUR DEDICATED TEAM, COMMUNITY SUPPORT AND VETERAN MENTORSHIP, METTA CREATIVE IS WELL EQUIPPED TO MAKE THIS
EVENT A SUCCESS, AND AS ALL SHIPS RISE WITH THE RISING TIDES, WE AIM TO GROW WITH OUR SPONSORS AS WELL. WE BELIEVE

‘ STRONGLY IN CREATING AND MAINTAININGI GENUINE HUMAN RELATIONSHIPS, WHICHIS THE ROOT OF ALL BUSINESS.

ﬂhll‘» WORICS LLVV.

WHEN WE DO IT TOGETHA
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BEAUTY BACKYARD

CREATIVE ARTS RETREAT CAMP RAMBLEWOOD, MD OCTOBER 12-14
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