Inter-American Christian Content
Creators Summit

This document outlines key statistical data and considerations for the first Inter-American Christian Content Creators

Summit. It covers demographics, geographic distribution, education levels, social media usage, and growth trends
among Christian content creators and audiences across North America, Central America, the Caribbean, and South
America. The summit aims to educate, inspire, and connect Christian content creators while providing opportunities for

sponsors and artists.
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Target Audience Demographics

The expected participants for the Inter-American Christian Content Creators Summit span a wide range of age groups,
each with unique characteristics and preferences:

Young Adults (18-29 Years
Old)

- Very active in social networks and
digital platforms - Many interested
in content creation as a career or
hobby - Big consumers of video and
podcast content

Young Adults (30-39 Years
Old)

- Established careers, using content
creation as an extension of ministry
or profession - Interested in
deepening faith knowledge applied
to work and family - Active on
YouTube, Instagram, and podcasts

Middle Adults (40-54 Years
Old)

- Significant experience in content
creation, looking to innovate - Share
educational and motivational
content for adults and families -
Prefer social networks and blogs as
main platforms



Senior Participants and Age
Distribution

Seniors (55+ Years Old): - Growing in technology and social network use - Create content
focused on wisdom and life experience - Prefer platforms like Facebook and YouTube

Age Distribution (Rough 2 Technology and Platforms
Estimate) Familiarity with technology and

- 18-29 years: 30-40% - 30-39 years: specific platforms may vary by age,
25-35% - 40-54 years: 20-25% - 55+ influencing summit participation.
years: 10-15%

Content and Focus 4 Interaction and Participation

Content needs and preferences vary.
Younger people may prefer dynamic
and visual content, while older people
may appreciate more educational
formats.

Younger people likely to participate
more in live chats and social networks,
while older people may prefer
structured discussions and panels.




Gender Distribution

The gender ratio of participants is estimated based on trends in Christian content creation and participation in religious

events:

Women (55-60%) Men (40-45%)

- Very active in creating faith-related content - Strong in - Active in ecclesiastical leadership, theology, and
ministry, religious education, and community support - apologetics - Strong presence in podcasts, teaching
Strong female leadership in Christian content initiatives videos, and theological debates

on blogs, YouTube, and social media

Gender ratio considerations include roles and themes, platform preferences, and geographic region influences. It's
important to adapt content and activities to be inclusive and appealing to both genders.



Geographic Distribution: North
America

1 United States

Great diversity of Christian content creators, both in English and Spanish.
Strong influence on platforms such as YouTube, Facebook and podcasts.

2 Canada

Active Christian community, especially in regions with a high concentration of
Christian immigrants.

Estimated distribution: North America: 30-40% (United States: 25-30%, Canada: 5-10%)




Geographic Distribution: Central
America and the Caribbean

1 Mexico

Country with a large Christian population and a growing community of Christian
digital content creators.

2 Guatemala, Honduras, El Salvador

Vibrant Christian communities active in content creation.

3 Costa Rica, Puerto Rico

Significant Christian populations with emerging communities of creators and
active presence in social networks.

Estimated distribution: Central America and the Caribbean: 20-25% (Mexico: 15-20%, Other
countries: 5-10%)




Geographic Distribution: South America

Brazil 1

Largest Christian population in South America,
very active in creating content in Portuguese on
YouTube and Instagram. 2 Colombia, Argentina, Peru
Active Christian communities, especially in
social networks and online ministries.

Chile, Ecuador 3

Engaged Christian communities with growing
influence in social networks.

Estimated distribution: South America: 35-45% (Brazil: 20-25%, Other countries: 15-20%)



Key Geographic Considerations

Language

Mainly Spanish, Portuguese and
English. Essential to offer content
and translations in these
languages to ensure broad
participation.

Time Zones

Schedule sessions at times that
are convenient for participants in
different time zones on the
continent.

Cultural Relevance

Adapt themes and approaches to
resonate with diverse cultures
and contexts within the Americas.



Education Levels: North America

United States Canada
- Secondary Education: 90% of adults have at least a - Secondary Education: Majority have completed - Higher
high school diploma - Higher Education: About 35% have Education: More than 70% of adults have some post-

a college degree secondary education



Education Levels: Latin America

Mexico

- Secondary Education: Most have
completed - Higher Education:
About 35% of adults have
completed some level

Central America

- Secondary Education: Varies, but
generally most have completed -
Higher Education: Lower proportion
compared to North America, but
increasing - Example: Costa Rica -
40% of young adults have access to
higher education

South America

- Secondary Education: Most have
completed - Higher Education:
Increasing proportions - Examples:
Brazil - 17% of adults have a
university degree, Colombia - 20%,
Argentina - 30% of young adults
have access



Social Media Audience Size

Platform

Facebook

Facebook

Instagram

Instagram

YouTube

YouTube

TikTok

Region

United States

Brazil

United States

Brazil

United States

Brazil

United States

Active
Users/Followers

~200 million

~130 million

"Passion
Conferences"
>500,000

"Pr. Lucinho Barreto"
>1 million

"The Bible Project"
>3 million

"Fernandinho" >2
million

"Preston Perry"
>300,000

The Christian social media community has a large and engaged audience

across platforms, with reach varying from hundreds of thousands to millions

of followers.

~
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Growth Rate of Christian Social Media
Audience

Facebook

1 Annual Growth Rate: 3-7% (varies by region) Factors: Increase in Christian groups/pages, online events
YouTube

2 Annual Growth Rate: 5-9% (varies by region) Factors: Growth of Christian channels, sermon videos,

educational content

Instagram

3 Annual Growth Rate: 6-10% (varies by region) Factors: Popularity of visual content, inspirational narratives
TikTok

4 Annual Growth Rate: 10-18% (varies by region) Factors: Rapid adoption by young Christians, dynamic

content creation



Event Objectives and Details

Event Objectives

- Education and Training:
Increase skills of content creators
- Networking: Facilitate
connections between creators
and sponsors - Inspiration and
Motivation: Provide inspirational
messages

Event Details

- Date and Time: To be specified
- Event Format: Live sessions,
workshops, panel discussions -
Platform: Technological tools like
Zoom, YouTube Live

Speaker Profile

- Experience: Years of experience
in Christian content creation -
Followers: Number and reach in
social networks - Testimonials:
Stories of positive community
impact



Benefits for Sponsors and Artists

1 Brand Exposure 2 Networking 3 ReturnonInvestment
- Visibility: Potential reach in Opportunities (ROID)
terms of viewers and followers - Direct Interaction: Spaces for - Success Metrics: KPIs such
- Brand Integration: Ways sponsors and artists to interact as registrations, views, social
sponsors can be integrated with audience - Exclusive media interactions - Case
(logos, mentions) Access: Access to participant Studies: Evidence from
data and statistics (with previous events showing

authorization) potential success



Inter-American Christian Content
Creators Summit

The Inter-American Christian Content Creators Summit is an upcoming event aimed at providing a platform for training,
networking, and inspiration for Christian content creators throughout the Americas. This document outlines key aspects

of the event, including case studies, marketing strategies, and KPIs to measure its success.
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Event Feedback and Potential

Feedback from similar online Christian events has been highly positive, with attendees valuing the quality of the
performances and the opportunity to interact with the artists through live chats. These case studies demonstrate that
online Christian events can attract a large audience, generate high social media interaction, and receive positive
feedback from participants.

Large Audience Attraction

Online Christian events have shown the ability to
draw significant numbers of attendees, indicating a
strong interest in virtual religious content.

Positive Participant Feedback

Attendees have expressed satisfaction with the
quality of content and the interactive elements of
online Christian events.

High Social Media Interaction

Previous events have generated substantial
engagement on social media platforms, amplifying
their reach and impact.

Replication Potential

The first Inter-American Christian Content Creators
Summit has the potential to replicate and surpass
these results, providing a valuable platform for
Christian content creators.



Marketing and Promotion Strategy

1 Social Media Campaigns

Implement a comprehensive publication strategy before, during, and after the
event to maximize engagement and reach.

2 Email Marketing
Send promotional mailings to a relevant database of potential attendees and
stakeholders.

3 Collaborations

Work with Christian influencers and opinion leaders to expand the event's
visibility and credibility.




Presenting the Summit to Stakeholders

With the facts and statistics gathered from case studies and previous events, organizers will be in a strong position to
present the Inter-American Christian Content Creators Summit convincingly to potential artists and sponsors. It's crucial
to have all this information well organized and presented in a visually appealing way, using graphs and charts where
possible to illustrate the most important points.



Key Performance Indicators (KPIs) - Part 1

Registration and Social Media Engagement Attendee Satisfaction
Participation _ R
e Interactions in Social Networks: e Average scores of satisfaction
e Number of registrations: Total Number of likes, shares, surveys completed by attendees
number of people registered to comments, and mentions related after the event
attend the event to the event

e Live Participation: Number of
attendees who participated in
the live sessions

e Attendee Retention Rate:
Percentage of attendees who
stayed for the entire event



Key Performance Indicators (KPIs) - Part 2

Sponsor Value

ROI for Sponsors: Value
generated for sponsors in terms
of brand exposure and
engagement

Conversion and Engagement

Enrollment to Participation
Conversion Rate: Percentage of
registered people who actually
attended

Average Viewing Time: Average
length of time attendees spent
watching event sessions

Post-Event Metrics

New Newsletter or Channel
Subscriptions: Increase in
subscribers to post-event
communication channels

Post-Event Follow-up: Number
of downloads of additional
material, viewing of recordings,
and participation in post-event
activities



Importance of KPIs

These indicators will allow organizers to evaluate the success of the event and provide valuable data to sponsors and
artists on the impact and reach of their participation. By tracking these KPIs, the Inter-American Christian Content
Creators Summit can demonstrate its effectiveness and value to all stakeholders involved.

all X4 7k 130

0000
Data-Driven Insights  Goal Achievement Continuous Stakeholder Value
KPIs provide quantifiable Measure progress towards Improvement Demonstrate tangible
metrics to assess event specific event objectives |dentify areas for benefits to sponsors and
performance enhancement in future participants

events



Conclusion

The Inter-American Christian Content Creators Summit has the potential to
be a groundbreaking event in the realm of Christian content creation. By
leveraging the success of previous online Christian events, implementing a
robust marketing strategy, and carefully tracking key performance
indicators, the summit can provide an unparalleled platform for training,
networking, and inspiration for Christian content creators throughout the
Americas. The comprehensive approach to planning, promotion, and
evaluation outlined in this document positions the event for success and
sets a strong foundation for convincing potential artists and sponsors of its
value and impact.




