


“TO EXPERIENCE EDM LIKE MEVER BEFORE,
EXPERIENCE THE TR3AL XPERIENCE”







300 TICKETS SOLD -.-*.

CURRENT TICKET SALES:

TICKET SALE GOALS: 700 TICKETS
OUR INVESTMENT : $35s00.00 '_‘
TOTAL EVENT/MARKETING COST: $6000.00

UNIQUE MARKETING: BREAKOUT WEBSERIES (BELOUD | i

UNIQUE VENUE QUALITIES: VENUE MARQUE - LOCAL NEWS

. DATE: MARCH I7TH = -

% VENUE CAPACITY: 1000 PPL

UNIQUE EVENT QUALITIES: SPRING BREAK FL. - ST. PATTYS DAY!

BRANDING: BACKDROPS & SCREEENS

EVENT GOAL: CEATE MWEHTUM FOR (MAR. -. JUK) COHCERTSERES

' | EPISODES OF THE WEBSERIES:
' ' it LEGENDS VS, BEER

A BEER GAME SERIES
AIRING ON: INSTAGRAMTV

LIVE PARTICIPATION FOR PA TRONS

7 TAPED/ARED EPISODES ON WEB;"Q‘
(( . 4——3| "' e y‘
'4-~ | ‘ /) :‘-G‘I" 3|
pny A RS L] 4

. MARKETING REACH: JOOK PPL

EVENT:

. SPRING BREAK ST. PATTYS DAY BASH

 LOCATION: LAKE PARK. FL

THE SECOND LARGEST S5PRING BREAK
DESTINATION (IN THE US)
DURING THE PEEK OF SPRING BREAK.
ON 5T. PATRICK DAY!
+25H MILLION S5PRING BREAKERS
IN A 10-20 MILE RADIUS
THIS IS A SPONSORS DREAM



TRZAL IS AN ENERGIZING DJ AND EDM PRODUCER BASED IN
LOS ANGELES, CALIFORNIA.
INFLUENCED BY INSPIRATIONAL ELECTRONIC ACTS LIKE:
TESTO, STEVE AOKT & HARDUIELL
WITH HIS UNSTOPPABLE ENERGY & CONQUERING FASSION
FOR MUSIC |5 EXPLODING ONE DANCE FLOOR AT A TIMET
WITH GREAT SPIRIT HE PROMOTES AN INVIGORATING VIBE &
POSITIVE FEEL. HIS EXHILARATIONG MUSIC IS A VIBRANT
APPROACH TO EDM. HE HAS ONLY ONE PURPOSE WHEN HE'S
[N YOUR CLUB.. BREATHE EXUBERANT LIFE INTO....
THE DANCE FLOOR/

INSTRUMENT:
TURN TF,E[,‘EE RELEVANGE ANALYTICE! OTHER SOCIAL ANALYTIGE

NELSINGE RELESRSE: & WITH NUMBERE IN THE MILLIONE INETAGRAM:

DGN'T STOP TR3AL'E POPULARITY IN THE FOLLOWERE: 101.3K
EDM CULTURE: SBPEAKE. FOR. LIKEE: +300 K
. |ITBELF, VIDED VIEE: 50 K
SOUNDELOUD: TR3AL FAGCEBODK: +30K FOLLOWERS
TOTAL PLAYE: +11 MILLION
LIETENE
FOLLOWING: 25.6 K LIFETIME CROWD NUMBERE:

HAE PERFORMED FOR WELL OVER
20 MILLION FANB
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PRODUCT PLACEN\ENT
INTERGRATED COMMERCIALS



LEGENDS VS BEER SPONSORS:

EACH EVENT STOP ON THE TOUR WILL FEATURE
(DOING THE PRE-PARTY) A TAPING IF OF OUR
WEB-SERIES. THIS UWHLL GIVE OUR SPONSORS
ANOTHER OUTLET TO FEATURE SPONSORSHIP B = i
THAT WILL GO OUT WORLD-UWIDE CREATING - “"-M-'zzr-~-°;§§,_=£m.um; FOR CHAMBIINS
ANOTHER OPPORTUNITY FOR OUR SPONSORS . = Y
7O CREATE BRANDING. EACH EPISODE WILL
FEATURE BRAND SPONSORS IN THE TITLE.
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- PRODUCT &5 LOGO PLACEMENT VISIBLE IN
MORE THAN 10 MINS OF THE EPISODE

- SPONSORSHIP BREAK: HOST WILL DIRECTLY
MARKET SPONSORS/DONOR AND CRED-
ITS/7LOGOS IN THE CLOSE

- ANY WEARABLE MERCHANDISE CAN BE
UIARM BY PARTICIPANTS AND SHOUWI HOSTS.




EACH EVENT PRESHOUW WILL FEATURE 4 TO 8 TEAMS (OF TWO)
COMPETING IN TOURNAMENT STYLE BEER PONG FOR SPONSORED PRIZES
GIVEAUIAYS AND TROPHY'S
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CAMPAIGN

OUR NATIONURDE
MAILING LIST
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YOU CANT DEINK ALLDRY




YENUYES & SPONSORS LOGQ'S
WILL APPEAR QN
ALL MERCHANDISE & APPAREL




N\ REACH UP TO

y ISOK UNIQUE USERS

THRU EVENT STREAMING & S0OCIAL MEDIA

DURING
2 MONTHS OF TOUR

OVER
250K

CEESS UNIQUE HITS

SK lngNDRAISﬂ'\’S

HRU ENTS/EMAILS & DATABASE

>
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PROQIECTED
COMMERCIALS
& PROMO IMPRINTS

USING BTAMTOUR
RITAMEDM & #ITAMMUSIC
WE EXPECT 20K+ POST

WE PRQIECT
+ISOK WILL SEE A T AM TOUR POST
MEANING OVER Z2.6M ITMPRESIONS



TR3AL XPERIEENCE : INTOXICATION

LEGENDS NS BEER ENUE & ARSI ENENT MARKETING

CAMERA CREMW - SETUP MR3NY3OOKINGEIC ONTRRCTSES AD SPACE - SOCIAL MEDIA ADS
EPISODE PRODUCTION - EDITING BN S E\lm\; PCLCE,‘;\FEEE;:J; éf\%ﬁiﬁpf e
RRODUCTIONILUGHTS/SOUIND) pobiuilbins® S0 i

PADIPLN CENNENTRS [SYREPENTS i

(PER ENENT)
INQUDES:
TRAVEL - LODGING + ACIDENTALS I

.‘;." ‘

(PER EPISODE) $1000.00 . OQ
| T)\iqj’
I




CONNECT WITH & POUIERFUL GROUIING/LOYAL AUDIENCE

OUR MARKET DEMOGRAPHIC BUYING POUWER IS ESTIMATED (@ 200 BILLION ANUALLY

LOYAL

AFFLUENT

INDULGENT

* B97. PURCHRS=
PRODUCTS WITH
BRAND R=ECOGNITION

* =DM LIST=EN=RS AR=
=XTR=M= BRAND
LOYALIST

* TWIC=E AS LIKSLY TD HAV=
A HOUS=HOLD INCOMS
ABDVE= SI00K

* 207, SQUITY IN THIER
HOM=5

* 477 Wikl PAY MOR= FOR
QUALITY BRANDS

* 787 BELIEVE IN
INDULGING THEMSSELVES

* @87 HAYE TRKEN R
YACATION IN THE LAST
YJ=AR

* 657 BOUGHT A N=EW
SMART PHONE IN THE
LAST Y=AR



LURBAN GROUPS OF FuN INTERNATIONAL

FumN
PROFESSIONALS LADIES SEEKERS W
25.35 YEAR OLD 21 To 30 YEAR OLD
MALES & FEMALES MALES & FEMALES
BASED IN EMALL TOWNS
WELL EDUCATED, WITH
WITH LITTLE FUN TO BE
DISPOSABLE INCOME,
HAD LOOKING FOR A
TRAVELED & CULTURED GREAT TIME
DRIVERS DRIVERS DRIVERS DRIVERS
FUN FUN FUN FUN
SUCCESS COMMUNITY ACCEPTANCE NEW EXPERIENCES
STAUS DIVERSITY INCLUSION LUXURY
FRIENDSHIP SHARED EXPERIENCES HOOKING UP DIVERSITY
FULLFILLMENT INDIVIDUALITY SPECTACLES ADVENTURE

(PRIMARY ALULUDIENMCE) (SECONDARY AUDIENCE)



UNIQUE TOUR SPONSORSHIP OPPURNITIES

JURING ERCH NIGHT - FERBAL AND FISURL ADS WILL PROMOTE OUR SPONSORS
SPONSORED PRODUCT SAMPLES/S\NAG NILL BE OFFERED TO THE FIRST 30-100 PARTY GOERS
AL PROMOTIONARL MATERIML WILL FEATURE OUR SPONSORS & DONORS

LIVESTREAMS: EVENTS WILL OFFER BRAND SPONSORS AD SPACE AND COMMERCIALS
SPONSORSHIP BRANDS COMMERCIALS AND OFFICIAL ADS WILL SHOW UP ON ALL EVENT PAGES, ARTIST
AND VENUE WEBSITES

PRE-PARTY NETWORKING: SPONSORS CAN INTERACT MORE IN-DEPTH WITH POTENTIAL CUSTOMERS WE
WILL DO FEED BACK SURVEYS - TASTE TESTING AND PRODUCT REVIEWS BEFORE THE EVENT STARTS IN A
FUN INTERACTIVE WAY TO FURTHER GIVE OUR SPONSORS INSIGHT INTO THIS MARKETING DEMOGRAPHIC’S
WANTS AND NEEDS IN PRODUCTS THE SUPPORT

SocCIAL MEDIA WALL HATCHTAGS: ALLOWS OUR PARTY GOERS TO HATCHTAG YOUR BRAND AND SEE
ANY PICTURE THEY POST FEATURED ON SCREENS DURING THE EVENT THIS WILL GIVE OUR SPONSORS A
BOOST OF VIRAL TAGS ON EACH NIGHT OF OUR EVENTS.

PRODUCT/MARKETING GIVE-AWAYS: (IN SPONSORS NAME) : WHETHER YOUR LAUNCHING A NEW
PRODUCT OR WANT TO MARKET AN EXISTING ONE WE WILL GIVE ALL SPONSORS THE ABILITY TO HAVE GIVE-
AWAYS IN THE NAME OF MARKETING SAID PRODUCT. ANY NAME IDENTIFYING SWAG WILL MAKE PATRONS
AND FUTURE CUSTOMERS WANT TO PARTICIPATE!




FULL SPONSORSHP BLIDGET

"TOTAL 3UDGET: $5.5K
SPONSORSHIP NEED: $2,500.00



PRESENTING PARTNERING
f SPONSOR SPONSOR SPONSOR

$1300 $800 $"-IOO

oS g5 - DATE: MARCH 17TH

VENUE CAPACITY: 1000 PPL
OUR GOAL EVENT SPONSORSHIP: $esoo () it~ Y

-_.‘.

e ' EVENT:
X ‘q.","‘. $ 6%

3" L EPISODES OF THE WEBSERIES = SPRING BREAK ST. PATTYS DAY BASH
Ve RN AT LEGENDS VS. BEER ¢

WILL BE USED AS A BRANDING | LOCATION: LAKE PARK. FL
TOOL FOR YOUR BUSINESS .

THIS EVENT WILL OFFER SPONSORS
4L MARKETING HAVEN TO TEST MARKET
AND BUILD BRAND LOYALTY UNITH 4 MAJOR
MARKET DEMOGRAPHIC

e | VOV
. 8




TlTLE SPONSOR

OVERVIEW

IMMERSE YOUR BRAND IN: THE TR3AL XPERIENCE (NAMING RIGHTS)
YoUR BRAND NAME WILL BE SYNONOMOUS WITH THE ENTIRE 2 EVENT TOUR.
CUSTOMIZE ERAND IMMERSION IN THE ENTIRE | AM TOR EXPERIENCE TO FULLFILL,
YOUR MARKETING OBJECTIVES. EXCLUSIVITY AND SENIORITY IN PRODUCT
CATEGORY IN OUR 2019 GLOBAL MARKETING CAMPAIGN




PRESENTING SPONSOR
$800 + ALL BRAND COLLATERAL & &

OVERVIEW

YOUR BRAND IS A MAJOR PART OF THE XPERIENCE
PRESENTING SPONSOR WILL BE GIVEN THE OPTION OF HOW THIER ERAND I8
PROMOTED THROUGHOUT THE TOUR. [N ADDITION YOU RECIEVE SOME OF THE
BENEFITS OF A TITLE SPONSOR. EXCLUSIVITY IN PRODUCT PLACEMENT /MARKETING
CAMPAIGN. PROMOTIONAL AREAS WILL BE MADE AVAILABLE AT EACH TOUR STOP.




PARTNERING SPONSOR

OVERVIEW

YOoUR BRAND Is A MAJOR PART OF TRE XPERIENCE
AN EVENT PARTNER WILL GAIN MUCH BERAND AND LOGO EXPOSURE,. OUR
COMMITMENT T'O YOU WILL NOT BE MINIMIZED WE WILL INCREASE YOUR BRAND
AWARENESS ABOUT YOUR BRAND WITH OUR AFFLUENT AND LOYAL AUDIENCE. THE
[DEAL OPPURTUNITY TO GAIN ACCESS TO SPECIFIC EVENTS

SKCOLORFUNRU

0, ff

SKCOLORFUNRy

™ E DITAIETACT LR
PARTNER!
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POR;I'IONé OF ALL PRO&EEDS WILI; Go To...
THE I AM THE FUTURE INIATIVE

Q KIDS nNEED
& FOUNDATION

'/' School Supplies. Changing Lives.”

The Kids In Need Foundation works to ensure that
every child is prepared to learn and succeed in the
classroom by providing free school supplies
nationally to students most in need.
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