


Who We (re

COMMUNITY FOR WOMEN SINCE 2016

The Colored Girl is a global community
of 82,000 Black, Latinx, Indigenous &
Asian womxn (BIWOC) whom we serve
through immersive experiences, creating
safe spaces and curated content.




WHOT W€ DO

We bridge the gap between brands and people of color. We create
authentic content & experiences that resonate with People of Color to be
engaged with and spark conversations.

CUSTOM INFLUENCER EXPERIENTIAL CORPORATE DEI
CONTENT MARKETING MARKETING STRATEGY &
PROGRAM

DEVELOPMENT



WE FOCUS ON THE EMOTIONAL, PHYSICAL, SPIRITUAL, INTELLECTUAL,
SOCIAL, ENVIRONMENTAL, AND INTERPERSONAL WELL-BEING OF BIWOC.

PERSONAL COMMUNITY PROFESSIONAL
DEVELOPMENT ENRICHMENT DEVELOPMENT



OUR AUDIENCE MATTERS

WHY

Have a combined buying
power of $3.9 Trillion.

Expect brands they buy to
support social causes.
They are trendsetters and
brand loyalists who support
ecological sustainability.
Want culturally relevant
content.

AND FOR EQUALITY.
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AUDIENCE

DROFILE

Black, Indigenous, and

Womxn of Color ranging
from age 25 to 54. She is a
go-getter that is seeking
more from life. She values
sisterhood and integrity and

is intentional in all she does.

She is multi-faceted!




WE REACH OVER T™M BIWOC
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Members Millennial &
Gen Z

32.5% Top 3 7.37%

Newsletter Countries Social
Open Rate US, UK, Brazil Engagement




ESSENCE

HOME - FASHION

Beauly. Fashion & Sisterhood Return For Yel Another IMARA Retreal With The Colored Girl

PRESS IMPRESSIONS B

3 Million

Tanishq is
now in New

READ MORE.
MONEY &
CAREER
7 Carear Women
Told Ha Hom
Thay Fasl
They've Been
Masculiniz




BRANDS WE TRUST

OUR
DARTNERS

We highly value the community we
serve & the integrity of our brand.
Therefore, we take on a select
number of partners whose ethos
aligns with our mission & core values
to ensure partnerships will provide
mutual value to our community and
your brand.
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IMARA is a dynamic retreat created by the Colored Girl that
connects the Daughters of the Diaspora in Africa and Virtually. It is
one of a kind comprehensive & holistic experience, that bridges the

gap between established and emerging women in a safe space; to
support the journey of each woman as she taps into her full
potential to create the life she truly desires.

IMARA is a sacred space, with a focus on wellness, personal &

professional development that both invigorates & educates
simultaneously.
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https://www.dropbox.com/s/l6enwc16w09ld6s/IMARA%202022%20RECAP.mov?dl=0

THE ELEMENTS

CONDITION | CcULTURE | COMMUNITY
MENTAL, PHYSICAL, SPIRITUAL, HEALTH | CUSTOMS, GASTRONOMY, HISTORY | NETWORKING, SERVICE, RELATIONAL HEALTH

We bring together people doing the work of healing and growth to
create space for women to connect deeper with themselves, each other
and the continent of their ancestors so that they can experience true
elevation.



Reporting

ENGAGEMENT & TRACKING

Metrics include but are not limited to:

Overall Performance
ROI

Engagement Rate
CTR

Conversion Rate
Visits

Reach

Impressions

Sample Insight Reports Available Upon Request



KhEY REUSONS TO PARTNER

Exposure and access to over 20 Million + Impressions

e ALIGN WITH THE COLORED GIRL - A TRUSTED AND INFLUENTIAL MOVEMENT FOR WOMXN OF COLOR.

« HIGH MARKETING VALUE BY TAPPING INTO A VERY HIGHLY ENGAGED DEMOGRAPHIC THAT HAS SIGNIFICANT
REACH & SPENDING POWER.

« SUPPORT AN UNPRECEDENTED & IMPACTFUL COMMUNITY THAT UTILIZES MULTIPLE OUTLETS FOR
SIGNIFICANT MEDIA EXPOSURE.

« INCREASED BRAND VISIBILITY AND AMPLIFICATION VIA ORGANIC QUALITY CONTENT BY MAJOR INFLUENCERS
& PROFESSIONALS IN THEIR FIELDS.

« UNIQUE OPPORTUNITY TO REACH DEI OBJECTIVES ACROSS MULTIPLE TOUCH-POINTS, INCREASE EMPLOYEE
RETENTION, BUILD GREATER BRAND AWARENESS & AFFINITY WITH BIPOC COMMUNITY, INCREASE DIVERSITY

TALENT POOL.




