
Exclusive Guide: Statistics and 

Sponsorships for Christian 

Content Creators
This guide introduces the First Inter-American Summit of Christian Content Creators, an event designed to equip, 
inspire, and mobilize content creators to leverage their platforms for both economic impact and spiritual outreach. The 
summit aims to address the unique challenges and opportunities faced by Christian content creators in today's digital 
landscape.

by Angely Martìnez



The Power of Social Media for 

Christian Content

In an era where social media possesses immense power and influence, the role of Christian 
content creators has never been more critical. With platforms reaching millions worldwide, 
there exists a unique opportunity to share the transformative message of Jesus Christ beyond 
the walls of the church and Christian communities.

1 Reach Millions

Social media platforms provide unprecedented access to global audiences.

2 Break Barriers

Content can transcend traditional church boundaries and reach new 
demographics.

3 Transform Lives

The power of digital content allows for sharing the message of Christ in 
innovative ways.



The Dual Mission of Christian Content Creators

As Christian content creators, we carry a dual mission. While it's important to harness the economic potential of social 
media, our primary goal is to share the Gospel in ways that resonate with those who haven't yet found Jesus. Many 
content creators today inadvertently focus their efforts on audiences who already understand and accept Christian 
teachings.

Economic Impact

Leveraging social media for 
sustainable content creation.

Spiritual Outreach

Sharing the Gospel with those who 
haven't yet found Jesus.

Balanced Approach

Maintaining focus on both economic 
and spiritual goals.



Reaching the Unreached

Jesus himself emphasized reaching out to those in need, saying, "It is not 
the healthy who need a doctor, but the sick" (Matthew 9:12). This summit 
seeks to redirect our focus, reminding us of the vast mission field that 
extends beyond our immediate circles.



Addressing Diverse Needs

One of the key themes of this summit is the importance of understanding and addressing the 
diverse needs of our audience. Let's consider the vast differences in life experiences of our 
potential viewers: a single mother struggling to provide for her children after losing her 
husband faces very different challenges than a teenager battling addiction.

Single Mother

Facing challenges of loss and providing 
for children alone.

Teenager

Battling addiction and seeking guidance.

Diverse Audience

Each viewer has unique circumstances 
requiring tailored content.

Empathy

Understanding and addressing specific 
needs of different audiences.



Tailoring Content to Unique Circumstances

Both the single mother and the teenager desperately need hope and guidance, but the way to reach each of them must 
be tailored to their unique circumstances. Effective content creation requires empathy, understanding, and strategic 
communication to ensure that Jesus' message reaches people where they are.

Support for Single Mothers

Content that addresses the unique challenges of single 
parenthood.

Hope for Teens

Tailored content that speaks to the struggles of 
adolescence and addiction.



Overcoming Challenges in Content 

Creation

The path of a Christian content creator is filled with challenges. The demands of producing 
high-quality and engaging content can lead to physical and mental burnout. The pressure to 
maintain a constant online presence, coupled with the personal battles we face, can make this 
work feel overwhelming.

1 Physical and Mental Burnout

Constant demands of producing high-
quality content can be exhausting.

2 Online Presence Pressure

The need to maintain consistent 
visibility on social platforms.

3 Personal Battles

Balancing content creation with 
personal life challenges.

4 Spiritual Opposition

Facing unseen spiritual battles in the 
digital mission field.



Spiritual Opposition in Digital Ministry

Additionally, the spiritual opposition we encounter is an inescapable reality. The enemy seeks to discourage and derail 
our efforts, employing both physical and spiritual tactics to make us give up. This summit addresses these challenges 
head-on, providing strategies and support to overcome them.



The Power of Community and Resources

This summit is designed to be a beacon of support and empowerment. By bringing together a community of like-minded 
individuals, we can share strategies, offer encouragement, and provide practical tools to overcome the obstacles we 
face. You'll find insights on how to maintain your well-being, manage stress, and stay focused on your mission amidst 
the pressures of content creation.

Community Support

Connect with like-minded 
creators for mutual 
encouragement.

Shared Strategies

Learn from others' 
experiences and 
successful approaches.

Practical Tools

Gain access to resources 
for effective content 
creation.

Well-being Focus

Discover techniques for 
maintaining personal health 
and balance.



Economic Sustainability for 

Christian Content Creators

We recognize the importance of economic sustainability in your work. That's 
why we invite you to participate in the three-day event taking place from 
September 27 to 29, 2024. This event will provide you with a comprehensive 
overview of the current landscape of Christian content creation, along with 
practical strategies for securing sponsorships and monetizing your efforts 
without compromising your message.

Event Date September 27-29, 2024

Focus Economic Sustainability

Topics Sponsorships, Monetization

Goal Balance Financial and Spiritual 
Impact



A Call to Action for Christian Content Creators

The world is in desperate need of hope and truth. As Christian content creators, we have the unique privilege and 
responsibility to be conduits of God's love and grace. May this summit be a catalyst for renewed commitment to our 
mission. Equip yourself with the knowledge, tools, and community support needed to thrive in this digital mission field.

1

Recognize the Need

Understand the world's 
desperate need for hope 
and truth.

2

Accept the 

Responsibility

Embrace your role as a 
conduit of God's love and 
grace.

3

Equip Yourself

Gain knowledge, tools, 
and support at the 
summit.

4

Take Action

Apply what you've 
learned to make a lasting 
impact.



Joining the First Inter-

American Summit of 

Christian Content Creators

Together, let's reclaim social media as a platform for positive change and 
spiritual revival. Let's ensure that our content not only attracts but 
transforms lives, reaching those who need it most. As we embark on this 
journey, let's remember Jesus' words: "The harvest is plentiful, but the 
workers are few" (Matthew 9:37). Let's rise to the occasion and make a 
lasting impact for God's Kingdom. Welcome to the First Inter-American 
Summit of Christian Content Creators. Your journey of impactful and 
purposeful content creation begins here.



Inter-American Summit of 

Christian Content Creators: Key 

Statistical Data
This summit brings together Christian content creators from across the Americas, spanning a wide range of ages, 
genres, and geographic locations. Key statistical data includes demographic information, geographic distribution, and 
social media presence, providing a comprehensive view of the target audience and its impact on the digital Christian 
community.

by Angely Martìnez



Demographic of the Target Audience: Age 

Distribution

1 Young Adults (18-29 years)

This group is very active on social media and digital platforms. Many young adults are interested in 
content creation as a career or hobby. They are big consumers of video and podcast content.

2 Early Adults (30-39 years)

They often have an established career and use content creation as an extension of their ministry or 
profession. Interested in delving deeper into topics of faith and Christian living applied to their work and 
family context. Active on platforms like YouTube, Instagram and podcasts.

3 Middle Adults (40-54 years)

They may have significant experience in content creation and seek new ways to innovate. They share 
educational and motivational content, often aimed at other adults and families. They use social media 
and blogs as their primary platforms.

4 Older Adults (55+ years)

Although less represented, this group is growing in their use of technology and social media. They create 
content focused on wisdom and life experience. They prefer platforms like Facebook and YouTube.



Age Distribution and Key Considerations

Estimated Distribution

18-29 years: 30-40%

30-39 years: 25-35%

40-54 years: 20-25%

55+ years: 10-15%

Key Considerations

Technology and Platforms: Familiarity with technology 
and specific platforms may vary by age, which can 
influence how they participate in the summit.

Content and Focus: Content needs and preferences 
also differ. Younger participants may prefer more 
dynamic and visual content, while older ones may 
appreciate more educational and reflective formats.

Interaction and Participation: The way each age 
group interacts during the summit may differ, with 
younger participants likely engaging more in live 
chats and social media, while older ones may prefer 
more structured discussions and panels.



Gender: Proportion of Men and 

Women

Women

Women tend to be very active in creating 
faith-related content, especially in areas 
such as ministry, religious education, and 
community support. Strong female 
leadership is common in Christian 
content initiatives on platforms like blogs, 
YouTube, and social media. Estimated: 
Approximately 55-60%

Men

Men also actively participate in creating 
Christian content, particularly in roles of 
ecclesiastical leadership, theology, and 
apologetics. They tend to have a strong 
presence in podcasts, teaching videos, 
and theological debates. Estimated: 
Approximately 40-45%



Considerations for Gender Proportion

Roles and Topics: The gender proportion may vary depending on the thematic focus of the content. For example, 
topics of pastoral leadership may attract more men, while topics of spiritual life and community support may attract 
more women.

Platforms: Preference for certain platforms can influence gender proportion. Women tend to dominate on visual 
platforms like Instagram and Pinterest, while men may have a greater presence on YouTube and podcasts.

Geographic Region: Culture and region can affect gender participation. Some regions may have a higher female or 
male representation in religious events.



Survey Data and Studies on Gender

Pew Research Center: According to Pew Research studies, women tend to be more religious than men and are more 
likely to participate in religious activities, which could translate into greater participation in Christian content events.

Barna Group: Barna Group studies on digital media use among Christians show that women are more active in 
creating and consuming faith-related content on social media.

It's important to keep these proportions in mind and adapt the content and activities to be inclusive and appealing to 
both genders. Make sure to have a balanced representation of speakers and topics that resonate with both men and 
women to maximize event participation and impact.



Ubicación Geográfica: Países y Regiones de los 

Participantes

América del Norte

Estados Unidos: Gran diversidad de 
creadores de contenido cristiano, 
tanto en inglés como en español. 
Fuerte influencia en plataformas 
como YouTube, Facebook y 
podcasts. Canadá: Comunidad 
cristiana activa, especialmente en 
regiones con alta concentración de 
inmigrantes cristianos.

The AmericasCentral y el 

Caribe

México: País con una vasta población 
cristiana y una creciente comunidad 
de creadores de contenido digital 
cristiano. Guatemala, Honduras, El 
Salvador, Costa Rica y Puerto Rico: 
Comunidades cristianas activas, con 
creciente interés en contenido digital 
de fe.

América del Sur

Brasil: País con la mayor población 
cristiana en América del Sur, muy 
activo en la creación de contenido en 
portugués. Colombia, Argentina, 
Perú, Chile y Ecuador: Comunidades 
cristianas significativas y una 
creciente actividad en la creación de 
contenido digital.



Geographic Distribution and Key 

Considerations

Geographic Distribution (Approximate 

Estimation)

North America: 30-40%

United States: 25-30%

Canada: 5-10%

Central America and the Caribbean: 20-25%

Mexico: 15-20%

Other Central American and Caribbean countries: 5-
10%

South America: 35-45%

Brazil: 20-25%

Other South American countries: 15-20%

Key Considerations

Language: Primarily Spanish, Portuguese and English. 
It is essential to provide content and translations in 
these languages to ensure wide participation.

Time Zones: Schedule sessions at times convenient 
for participants across different time zones in the 
continent.

Cultural Relevance: Adapt topics and approaches to 
resonate with the diverse cultures and contexts 
within the Americas.



Statistics on the Christian Population in 

Selected Countries

Country Christian Population Percentage of Total Population

United States 230 million 65%

Canada 22 million 67%

Mexico 108 million 83%

Guatemala 13 million 87%

Costa Rica 4.5 million 90%

Brazil 180 million 86%

Colombia 45 million 92%

Argentina 31 million 70%



Use of Social Media and Successful Content 

Creators

Facebook

The most popular platform 
in most countries. In the 
United States, "Joel Osteen 
Ministries" has over 20 
million followers. In Mexico, 
"Ministerios Casa de Dios" 
has over 5 million followers.

YouTube

High penetration in all 
countries. "The Bible 
Project" in the United 
States has over 3 million 
subscribers. In Brazil, 
"Fernandinho" has over 2 
million subscribers.

Instagram

Popular among young 
adults. "Passion 
Conferences" in the United 
States has over 500,000 
followers. In Brazil, "Pr. 
Lucinho Barreto" has over 1 
million followers.

TikTok

Growing popularity among 
Christian creators. "Preston 
Perry" in the United States 
has over 300,000 
followers. In other 
countries, local creators 
have thousands to tens of 
thousands of followers.



Education Level: Average Education 

of the Target Audience

1

United States and Canada

The majority have completed high school education. A significant proportion 
have some form of higher education. In the US, 90% of adults have at least a 
high school diploma, and around 35% have a bachelor's degree. In Canada, over 
70% of adults have some form of post-secondary education.

2

Mexico and Central America

The majority have completed high school education. A growing proportion have 
pursued higher studies. In Mexico, around 35% of adults have completed some 
level of higher education. In Costa Rica, approximately 40% of young adults 
access higher education.

3

South America

The majority have completed high school education. Increasing proportions of 
the population with university education. In Brazil, around 17% of adults have a 
university degree. In Colombia, close to 20% of adults have completed higher 
education. In Argentina, around 30% of young adults have access to higher 
education.



Cumbre Interamericana de 

Creadores de Contenido Cristiano

This document provides an overview of the Christian audience on social media platforms across the Americas, including 
audience sizes, growth rates, content consumption trends, and case studies of successful Christian events. It aims to 
present compelling data to potential artists and sponsors for the first Inter-American Summit of Christian Content 
Creators.

by Angely Martìnez



Christian Audience Size on Social Media

1 Facebook

United States: Approximately 200 million active users. Popular Christian pages like "Joel Osteen 
Ministries" have over 20 million followers. Canada: Around 24 million active users with local churches and 
ministries having tens of thousands of followers. Mexico: Approximately 90 million active users with 
pages like "Ministerios Casa de Dios" having over 5 million followers.

2 Instagram

United States: "Passion Conferences" has over 500,000 followers. Mexico: "Majo y Dan" has over 
300,000 followers. Brazil: "Pr. Lucinho Barreto" has over 1 million followers. Colombia: "Alex Campos" has 
over 500,000 followers.

3 YouTube

United States: "The Bible Project" has over 3 million subscribers. Mexico: "Majo y Dan" has hundreds of 
thousands of subscribers. Brazil: "Fernandinho" has over 2 million subscribers. Colombia: "Alex Campos" 
has over 1 million subscribers.



Christian Audience Size on Social 

Media (Continued)

1 Facebook (Continued)

Brazil: Approximately 130 million active users. "Fernandinho" has over 3 million 
followers. Colombia: More than 30 million active users. "Alex Campos" has over 
2 million followers. Argentina: More than 34 million active users. "Marcos 
Brunet" has over 1 million followers. Peru: More than 23 million active users. 
Local churches and ministries have thousands of followers.

2 Instagram (Continued)

Argentina: "Marcos Brunet" has over 200,000 followers. Peru, Chile, Ecuador: 
Christian content creators and local ministries have followers ranging from 
thousands to tens of thousands.

3 YouTube (Continued)

Argentina: "Marcos Brunet" has over 200,000 subscribers. Peru, Chile, Ecuador: 
Churches and ministries have tens of thousands of subscribers.



TikTok Christian Audience

1 United States

Christian accounts like 
"Preston Perry" have over 
300,000 followers.

2 Latin America

In Mexico, Brazil, Colombia, 
Argentina, Peru, Chile, and 
Ecuador, Christian content 
creators and local ministries 
have followers ranging from 
thousands to tens of 
thousands.

3 Growth Potential

TikTok shows the highest 
growth rates among Christian 
audiences, ranging from 10-
18% annually across different 
countries.



Growth Rates of Christian Audience on Social 

Media

Platform North America Central America South America

Facebook 3-5% 4-6% 3-7%

YouTube 5-7% 6-8% 5-9%

Instagram 6-8% 7-9% 6-10%

TikTok 10-12% 12-15% 12-18%

The Christian audience on social media is experiencing steady and significant growth across all major platforms. Growth 
rates vary between 3% and 18% annually, depending on the platform and region, with TikTok showing the highest rates 
due to its popularity among young people.



Content Consumption Trends

Types of Content

Popularity of different formats 
(videos, blogs, podcasts, etc.)

Peak Consumption Times

Hours and days of highest audience 
activity

Engagement Metrics

Likes, shares, comments, and other 
interaction data



Event Objectives

Education and Training

Increase the skills of content creators

Networking

Facilitate connections between creators 
and sponsors

Inspiration and Motivation

Provide inspiring and motivational messages



Event Details

1 Date and Time

Specify the date and times of the 
event

2 Event Format

Details about live sessions, workshops, 
discussion panels, etc.

3 Platform

Technological tools used (Zoom, YouTube Live, etc.)



Presenter and Speaker Profiles

Experience

Years of experience and 
achievements in Christian content 
creation

Followers

Number of followers and reach on 
social networks

Testimonials and Success 

Stories

Stories of positive impact in the 
community



Benefits for Sponsors and Artists

Brand Exposure

Visibility: Potential reach in terms 
of viewers and followers. Brand 
Integration: Ways sponsors can 
integrate into the event (logos, 
mentions, etc.)

Networking 

Opportunities

Direct Interaction: Spaces for 
sponsors and artists to interact 
with the audience. Exclusive 
Access: Access to participant 
data and statistics for market 
analysis. (With prior 
authorization.)

Return on Investment 

(ROI)

Success Metrics: KPIs such as 
number of registrations, views, 
social media interactions



Case Studies of Previous Events

1 Global Leadership Summit

Annual event held in multiple locations worldwide, including many in Latin 
America. Brings together Christian leaders for leadership training and 
development. Results: Over 400,000 people attended globally, with 20% 
growth in online participation due to the pandemic. Significant increase in 
interaction on platforms like Facebook and YouTube during and after the event. 
Event hashtag became a trending topic in several regions.

2 Online Christian Youth Encounter

Virtual event aimed at young Christians in Latin America, focusing on worship, 
preaching, and interactive workshops. Results: Over 50,000 young people 
participated in the online event, with active participation in Q&A sessions and 
workshops. High interaction on Instagram and TikTok, with challenges and 
activities generating thousands of posts and comments. 30% increase in 
followers on the event's official social media accounts.

3 Christian Communicators Congress

Congress focused on training Christian communicators, with workshops and 
conferences on digital media, marketing, and effective communication. Results: 
10,000 participants from various Latin American countries. 40% increase in 
interactions during the event on Facebook and YouTube, with live streams 
reaching thousands of views. Generation of multiple collaborations between 
participants and speakers, expanding professional contact networks.



Online Christian Music Festival Case Study

1 Description

Virtual Christian music festival with live 
performances by renowned and emerging artists 
from Latin America.

2 Attendance

Over 100,000 online viewers during the event, with 
audience peaks during popular artists' 
performances.

3 Social Media Interaction

Event hashtags widely used on Twitter and 
Instagram, with thousands of mentions and posts. 
25% increase in followers on the official accounts of 
participating artists.

4 Feedback

Highly positive, with attendees valuing the quality 
of performances and the opportunity to interact 
with artists through live chats.



Marketing and Promotion Strategy

1

Social Media Campaigns

Publication strategy before, during, 
and after the event

2

Email Marketing

Sending promotional emails to a 
relevant database

3

Collaborations

Work with Christian influencers and 
opinion leaders



Conclusion

With these data and statistics, you will be in a solid position to present the 
Inter-American Summit of Christian Content Creators convincingly to 
potential artists and sponsors. Make sure to have all this information well 
organized and to be able to present it visually attractively, using graphs and 
tables where possible to illustrate the most important points. These case 
studies show that online Christian events can attract a large audience, 
generate high interaction on social networks, and receive positive feedback 
from participants. The first Inter-American Summit of Christian Content 
Creators has the potential to replicate and exceed these results, providing a 
platform for training, networking, and inspiration for Christian content 
creators throughout the Americas.



KPIs para la Cumbre 

Interamericana de Creadores de 

Contenido Cristiano
La Cumbre Interamericana de Creadores de Contenido Cristiano es un evento significativo que reúne a influyentes y 
creadores de contenido de toda América. Para medir el éxito y el impacto de este importante encuentro, se han 
establecido una serie de Indicadores Clave de Desempeño (KPIs) que abarcan desde la participación y el engagement 
hasta el retorno de inversión para los patrocinadores. Estos KPIs proporcionarán una visión integral del alcance y la 
efectividad del evento.
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Inscripciones y Participación

Número de Inscripciones

Este KPI mide la cantidad total de 
personas registradas para asistir al 
evento. Es un indicador fundamental 
del alcance inicial y el interés 
generado por la cumbre. Un alto 
número de inscripciones sugiere 
una promoción efectiva y un tema 
atractivo para el público objetivo.

Participación en Vivo

Este indicador registra el número de 
asistentes que participaron 
activamente en las sesiones en vivo. 
Proporciona una medida clara del 
compromiso real de los 
participantes y la relevancia del 
contenido presentado durante el 
evento.

Tasa de Conversión

La tasa de conversión de 
inscripciones a participación es el 
porcentaje de personas registradas 
que realmente asistieron al evento. 
Este KPI es crucial para entender la 
efectividad de las estrategias de 
retención y compromiso previas al 
evento.



Engagement y Retención de Asistentes

La tasa de retención de asistentes es un KPI crítico que mide el porcentaje de participantes que permanecieron durante 
todo el evento. Este indicador refleja la calidad y el atractivo del contenido presentado, así como la capacidad del evento 
para mantener el interés de su audiencia a lo largo del tiempo.

El tiempo promedio de visualización es otro KPI importante en esta categoría. Mide la duración promedio que los 
asistentes pasaron viendo las sesiones del evento. Un tiempo de visualización alto indica que el contenido fue lo 
suficientemente atractivo para mantener la atención de los participantes por períodos prolongados.

1 Inicio del Evento

Registro de asistentes y bienvenida inicial.

2 Durante el Evento

Monitoreo continuo de la participación y el tiempo de visualización.

3 Cierre del Evento

Análisis final de la tasa de retención y el tiempo promedio de visualización.



Impacto en Redes Sociales

Las interacciones en redes sociales son un KPI crucial para medir el alcance 
y el impacto del evento más allá de los participantes directos. Este indicador 
incluye la cantidad de likes, shares, comentarios y menciones en diversas 
plataformas de redes sociales relacionadas con el evento.

Un alto nivel de interacciones en redes sociales sugiere que el contenido del 
evento está resonando con una audiencia más amplia y generando 
conversaciones significativas en la comunidad de creadores de contenido 
cristiano. Además, estas interacciones pueden proporcionar valiosos 
insights sobre los temas y presentadores que más interés generaron.



Satisfacción del Asistente

La satisfacción del asistente es un KPI fundamental para evaluar la calidad general del evento 
desde la perspectiva de los participantes. Este indicador se mide a través de las puntuaciones 
promedio de encuestas de satisfacción completadas por los asistentes después del evento.

Estas encuestas pueden incluir preguntas sobre la relevancia del contenido, la calidad de los 
oradores, la organización del evento, y las oportunidades de networking. Una alta puntuación 
de satisfacción no solo valida el éxito del evento actual, sino que también puede influir 
positivamente en la participación futura y la reputación de la cumbre.

1 Contenido Relevante

Evalúa la percepción de los asistentes 
sobre la utilidad y aplicabilidad del 
contenido presentado.

2 Calidad de los Oradores

Mide la satisfacción con la experiencia 
y presentación de los ponentes 
invitados.

3 Organización del Evento

Evalúa la logística, la planificación y la 
ejecución general de la cumbre.

4 Oportunidades de Networking

Mide la satisfacción con las 
posibilidades de conectar y colaborar 
con otros creadores de contenido.



Retorno de Inversión para Patrocinadores

El ROI para patrocinadores es un KPI crucial que mide el valor generado para los patrocinadores en términos de 
exposición de marca y engagement. Este indicador es esencial para asegurar el apoyo continuo de los patrocinadores 
en futuras ediciones del evento.

Para calcular este KPI, se pueden considerar factores como la visibilidad de la marca durante el evento, las menciones 
en presentaciones, el tráfico generado a los sitios web de los patrocinadores, y las interacciones directas con los 
asistentes. Un ROI positivo no solo beneficia a los patrocinadores actuales, sino que también puede atraer a nuevos 
patrocinadores para futuros eventos.

Visibilidad de Marca

Mide la exposición de los logotipos y 
mensajes de los patrocinadores 
durante el evento.

Tráfico Web

Analiza el aumento de visitas a los 
sitios web de los patrocinadores 
como resultado del evento.

Interacciones Directas

Cuantifica las conexiones 
establecidas entre patrocinadores y 
asistentes durante la cumbre.



Crecimiento de la Comunidad

El KPI de nuevas suscripciones a boletines o canales es un indicador clave del crecimiento de la comunidad tras el 
evento. Este KPI mide el incremento en la cantidad de suscriptores a boletines informativos o canales de comunicación 
después de la cumbre. Un aumento significativo en las suscripciones sugiere que el evento logró generar un interés 
duradero en los participantes y los motivó a mantenerse conectados con la comunidad de creadores de contenido 
cristiano.

Este indicador no solo refleja el éxito inmediato del evento, sino que también proporciona una base sólida para futuras 
interacciones y eventos. Además, una comunidad en crecimiento puede atraer a más patrocinadores y oradores de alto 
perfil para futuras ediciones de la cumbre.



Impacto a Largo Plazo

El seguimiento post-evento es un KPI crucial para medir el impacto a largo plazo de la cumbre. Este indicador incluye la 
cantidad de descargas de material adicional, visualizaciones de grabaciones y participación en actividades posteriores 
al evento. Un alto nivel de actividad post-evento sugiere que el contenido presentado durante la cumbre tuvo un 
impacto duradero y continúa siendo relevante para los participantes.

Además, este KPI puede proporcionar información valiosa sobre los temas y formatos que más resonaron con la 
audiencia, lo que puede informar la planificación de futuros eventos. También puede ser un indicador útil para los 
patrocinadores, demostrando el valor continuo de su inversión más allá del evento en sí.

1

Descargas de Material

Mide el interés en recursos 
adicionales proporcionados por los 
presentadores y organizadores.

2

Visualizaciones de 

Grabaciones

Indica el valor continuo del 
contenido del evento para los 
participantes y nuevos 
espectadores.

3

Participación en 

Actividades

Evalúa el compromiso continuo de 
los asistentes con la comunidad y 
los temas del evento.



First Inter-American Summit of 

Christian Content Creators

The "Divine Connection: Igniting Christian Creativity in the Digital Age" summit is a 3-day online event taking place from 
September 27-29, 2024. This groundbreaking conference aims to bring together Christian content creators from across 
the Americas to share insights, strategies, and inspiration for creating impactful digital content that aligns with Christian 
values.

by Angely Martìnez



Event Overview and Day 1 Highlights

The summit will be hosted online using platforms such as Eventbrite, YouTube Live, and Novelty Spain. The event kicks 
off on Friday, September 27, 2024, with an exciting lineup of speakers and sessions.

1 19:00 - 19:30 - Opening and Welcome

Event presentation, welcome to participants, and opening prayer.

2 19:30 - 20:30 - Keynote: Techniques for Developing Resonant Content

Exploration of techniques for creating content that aligns with Christian values, presented by [Invited 
Famous Artist].

3 20:30 - 21:00 - Q&A Session

Interaction with the speaker and participants.

4 21:00 - 21:45 - Panel: Strategies to Capture and Maintain Attention

Discussion on effective methods to capture and maintain audience attention, moderated by [Expert 
Moderator] with various Christian Content Creators as panelists.

5 21:45 - 22:00 - Q&A Session

Further interaction with panelists and audience.

6 22:00 - 22:30 - Reflection and Closing Prayer

End of Day 1 with reflection and prayer.



Day 2 Program: Workshops 

and Inspirational 

Presentations

The second day of the summit, Saturday, September 28, offers a full day of 
engaging content and interactive sessions.

Morning Sessions

09:00 - 09:15 - Prayer and Previous Day Summary 09:15 - 10:15 - 
Workshop: Use of Narratives and Digital Tools 10:15 - 10:45 - Q&A and 
Testimonials 11:00 - 12:00 - Inspiring Presentations: Transformation 
Testimonies 12:00 - 12:30 - Q&A Session

Afternoon Sessions

14:00 - 15:00 - Keynote: Reaching Virality with Integrity 15:00 - 15:30 - 
Q&A Session 15:45 - 16:45 - Panel: Overcoming Initial Challenges and 
Obstacles 16:45 - 17:15 - Q&A Session 17:30 - 18:30 - Workshop: Ethical 
Monetization of Christian Content 18:30 - 19:00 - Q&A and Testimonials 
19:00 - 19:30 - Reflection and Closing Prayer



Day 3 Program: Mindfulness, 

Inspiration, and Closing

The final day of the summit, Sunday, September 29, focuses on personal well-being and 
concluding the event with powerful sessions.

1 Morning Sessions

09:00 - 09:15 - Prayer and Previous Day Summary 09:15 - 10:15 - Workshop: 
Mindfulness and Digital Wellbeing 10:15 - 10:45 - Q&A and Testimonials 11:00 - 
12:00 - Inspiring Presentations: Transformation Testimonies 12:00 - 12:30 - 
Q&A Session

2 Afternoon Sessions

14:00 - 15:00 - Keynote: Techniques for Developing Resonant Content 15:00 - 
15:30 - Q&A Session 15:45 - 16:45 - Panel: Strategies to Capture and Maintain 
Attention 16:45 - 17:15 - Q&A Session 17:30 - 18:30 - Panel: Mental Health and 
Self-Care in Content Creation 18:30 - 19:00 - Q&A and Testimonials 19:00 - 
19:30 - Event Closing and Final Reflection

Note: Each session will be recorded and available for registered attendees. Additionally, 
supplementary materials and resources will be provided to delve deeper into the topics 
covered.



Key Takeaways and Event Impact

Innovative Content 

Creation

Participants will gain 
insights into creating 
resonant content that 
aligns with Christian values 
while leveraging digital 
tools and narratives.

Networking 

Opportunities

The summit provides a 
unique platform for 
Christian content creators 
to connect, share 
experiences, and form 
collaborations across the 
Americas.

Spiritual Growth

Through prayers, 
reflections, and 
testimonies, attendees will 
have the opportunity to 
deepen their faith and find 
inspiration for their creative 
journey.

Holistic Approach

The event addresses not 
only content creation 
techniques but also 
important aspects like 
mental health, ethical 
monetization, and digital 
well-being.

This groundbreaking summit aims to equip Christian content creators with the tools, knowledge, and inspiration needed 
to make a significant impact in the digital realm while staying true to their faith and values.


