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ac behpart of a musical revolutlon? As we gear up for our third Total Death Fest
ri _,gg&;ulay 3rd, and Saturday, May 4th, at the legendary Ground Zero venue in
urg,

MCarolma, we're calling on brands and businesses like yours to join us on
this exhilarating journey.

ymoting underground and independent musicians, we've established a
ges communities and showcases emerging talents to various audiences. Our
y helmed by Daniel Whitehouse - a stalwart in marketing and organizational

has cultlvated a prominent and engaged following across multiple platforms.

Any

’ on board would mean a lot to us. Let's team up and do something speclal for the
artists, fans, and everyone involved.
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Price: $450 - Includes 2 day pass.
Logo/name on event flyer.
Tagged on event-related social media for 6 months.
,,,;‘_‘Shoutout in emails/newsletters for 6 months.
.1/4 page ad or mention in the magazine.
15% used for sponsored ads on their behalf.
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{ Price: $650 - Includes 2 day pass + guest.
Logo/name on event flyer.
Tagged on event-related social media for 6 months.
Shoutout in emails/newsletters for 6 months. -

1/2 page ad or feature in the magazine. A
De3|gnated 6x6 ft. merch stand space (will be under a 10x20).
Logo featured on the event compilation CD.
15% used for sponsored ads on their behalf.
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~Price: $900 - Includes 2 day pass + 2 guests.
_Large logo/name on event flyer and tickets.
ged on all event-related social media from purchase to event.
- Shoutouts in emails/newsletters from purchase to event.
Full-page ad or feature in the magazine.
Premium 10x10 ft. merch stand space.
Stage shoutout during the event.
Logo prominently displayed on event t-shirts.
Logo featured on the event compilation CD.
15% used for sponsored ads on their behalf.

Price: $1,500 - Includes 2 day pass + 4 guests.
All benefits of Gold Tier.

We do give a 15% referall discount.




A"O'Urlfanbvase, spanning 125k+ across platforms like YouTube, Facebook,
stagram, TikTok, and more, offers your brand a stage for extensive recognition.

We aim for roughly 300+ ticket sales daily in addition to 150+ from
band packages. This is purely direct exposure; the organic reach

from shares, word of mouth, and inherent buzz is

; anﬂcupated to be significantly high even before we kickstart our ads.

. . . I ]
Our arsenal includes aggressive promotion across diverse channels
like podcasts, blogs, live streams with influencers,
and dedicated campaigns via premier PR companies,

Historically, our artist submissions alone pull in over 1,000 enﬁ"_iés, )
ensuring your brand is under the limelight from the initial phases.
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Total Payment: $650
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~ < spot,we require an initial deposit.
‘ DGPOSI"’

' A’f' 5% deposnt is mandatory for all vendor opportunities.
that ,t‘hrs.deposut is non-refundable. (Except in cancellations)

If‘e"‘:vendor/sponsor misses a scheduled payment by more

1an 5 days, their contract will be deemed void, and we reserve
the right to replace their spot with another vendor/sponsor.

.—-’ i : > D ,\

Paymem;s made during the course of the campaign are non- refundable
due t% the mherent nature of the event and its promotional campalgn. ,
' 7 Exceptlons at event planner s discretion.

,

‘ -"”In} the unllkely event of cancellation or postponement due to
een circumstances, we will assess partial refunds on a case-by-case basis."
2 note: the event proceeding under heavy rain does not qualify

BTirsi=Comenhirst=0erved:

ips, including specific date and time preferences, are granted ona
first-come, first-served basis.
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d tax purposes, vendors/sponsors will receive an itemized invoice
-+ outlining payment terms via PayPal. e
as a vendor or sponsor, you acknowledge and agree to these terms
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INAUGURAL ISSUE




Z al but also serves as a vessel for the voices of the underground.
‘each meticulously crafted issue, spanning 8-12 pages,

of the raw and the resonant, reaching around 100 physical buyers
itally touching approximately 3,000 engaged readers.

ourofitiening.

itory artistry. The package is completed with a set of collectible trading
cards spotlighting our featured artists, creating
a multi-sensory experience for our audience.

-100 w#ical copies sold and delivered, ensuring hands-on engagement
ﬂb’utlon to 3,000+ subscribers, extending digital reach.
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& you're alighing with a movement. s
| 'g the growth of artists, contributing to the culture, and embedding
nd within a community that values authenticity and passion.

dJoiniUls:

with fetelibeathcore Magazine. Amplify your brand.
. Support the scene.
Be part of the legacy.




Price: $50
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a 1/2 page ad in the magazme .
g ed in all posts about the magazine for the month — ,j)
' Logo placement on the CD sleeve

» Price: $100 7 o
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. Full page ad in the magazme

;agged in all posts about the magazine for the month
0go: placement on the CD sleeve and tradlng cards'

' _Short company profile in the magazine i

Price: $150
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;'fi?‘;‘lncludes all Gold Package benefits ‘
‘inside front cover full-page ad or back cover full- page ad
- Featured article or interview
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Ex"_us’ivve trading card with logo and artwork
' Price: $200




|h usuon in-email marketing campaign
Price: $350

Guaranteed feature within the magazine
Any time any issue
Includes front page
: “Inclusion on the compilation CD ;
potllght in social media and email campaigns
ﬂA trading card featuring the band
Price: $250
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Sponsor-branded stickers included with each magazine copy.
Price: $50

Custom lanyards featuring sponsor branding distfihuted
with magazine copies.
Price: $75

Week of dedicated social media posts across all platforms.-
Price: $30 :

A dedicated section about the sponsor in an ema|I blast
Price: $40 | '




